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a patient and his/her disease. Individuals respond 
differently to drugs. A growing list of genetic poly-
morphisms in drug-metabolizing enzymes, drug 
transporters, and drug targets have been linked to 
the efficacy, dosage, and toxicity profile in humans.

CURRENT IN THE HEALTHCARE INDUSTRY:
 + With the advent of technology, ability to reach 

consumers across country boundaries

 + Need cultural-values-based messages to reach 
consumers

 + New studies reveal healthcare decision making

 + Increased complexity in cultural landscape for 
consumers worldwide 

 + Alternative healthcare methods more prominent 

 + Healthcare reform and fiscal restraint with 
unsustainable cost trajectory

 + Healthcare disparities among different racial 
groups 

 + An increase in diversity that has been 
accompanied by a sharp decrease in white 
Caucasian “mainstream” culture 

 + Increasing demand of services by expanding pool 
of consumer-patients 

 + US alone seeing more dynamic changes in its 
demographics — nonwhite US population will 
reach 47.2% by 2050 

 + Each culturally diverse group defines health and 
illness differently 

 + Growth in personalized-medicine needs as the 
culture change affects consumers, demand for 
pharmaceuticals and medicine

  + Personalize Your Care Act of 2013 (only relevant   
    in US)

WHY MULTICULTURAL AWARENESS IS IMPORTANT
 + Multicultural influence forms the driving trends 

for personalized medicine

 + Manufacturing to stay ahead of these trends 
and adapt to these influences, culture shifts, 
and demands on medicine, and specific needs 
by consumers that will have to be met by 
manufacturers which include adapting new ways 
of manufacturing; i.e., portable manufacturing, 
producing orphan drugs, etc. 

 + Personalized medicine drives innovations in 
manufacturing 
– Multicultural influences are at the root of the  
 demand for personalized medicine and other  
 upcoming trends for pharmaceuticals 

 + Global growth and expansion strategies in need 

 + Need to integrate Medicine and Healthcare — 
Digitally Accelerated

 + Need to redefine market access

WHAT IS CULTURAL COMPETENCY AND HOW DOES 
THAT TIE TO MARKETING STRATEGIES?
There is no one definition of cultural competence. 
Definitions of cultural competence have evolved 
from diverse perspectives, interests, and needs, and 
the definition has been widely adapted and modified 
during the past fifteen years. 

Cultural competence is a set of congruent behav-
iors, attitudes, and policies that come together in a 
system, agency, or among professionals, and enable 
that system, agency, or those professionals to work 
effectively in cross-cultural situations. It is about re-
sponding to the different ethnic and racial groups 
with sensitivity, going beyond “awareness.”

The word culture is used because it implies the 
integrated pattern of human behavior that includes 
thoughts, communications, actions, customs, beliefs, 
values, and institutions of a racial, ethnic, religious, or 
social group. The word competence is used because 
it implies having the capacity to function effectively.

There needs to be continued effort in contextu-
alizing the customers within their cultural setting 
through different marketing efforts (print and online), 
staff training, and leadership profiles, and in putting 
the consumer at the center and radiating outward. P
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There needs to be continued  
effort in contextualizing the  
customers within their cultural 
setting through different  
marketing efforts (print and 
online), staff training, and  
leadership profiles and in putting 
the consumer at the center  
and radiating outward.


